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Phase 1 — Visual Brand Foundation

1. Executive Summary

The Nexus Global University (NGU) Visual Style Guide establishes the official visual
language for the university's digital presence. It defines the creative standards, visual
principles, and design philosophy that ensure every interface, illustration, photograph,
icon, and component communicates a unified identity across all digital platforms.

Rather than functioning as a simple style reference, this document serves as the visual
blueprint for designers, frontend developers, photographers, marketers, and content



creators. It ensures that every future digital product—from the university website to
student portals and mobile applications—maintains the same premium, innovative, and
globally recognizable identity.

The design language reflects NGU's commitment to academic excellence, technological
innovation, research, and international collaboration. Every visual decision should
strengthen trust, inspire confidence, and create an engaging user experience that supports
admissions, student success, and long-term brand recognition.

2. Visual Vision
Vision Statement

To establish Nexus Global University as one of the most visually distinctive, technologically
advanced, and globally respected university brands through a premium digital experience
that inspires learning, innovation, and leadership.

The website should become the university's strongest digital ambassador, communicating
excellence from the first interaction and maintaining that impression throughout every

page.
Long-Term Vision

The visual identity should remain modern, scalable, and relevant for the next decade while
supporting future digital platforms, including:

e Student Portal
¢ Faculty Portal
e Learning Management System (LMS)
e Online Admissions
e Placement Portal
e Alumni Network
e Research Portal
¢ Mobile Applications
Visitor Experience Goals
The visual experience should guide users through five emotional stages:
1. Confidence — Premium visuals create trust immediately.

2. Curiosity — Clear layouts encourage exploration.



3. Trust — Authentic content, achievements, and transparent information build
credibility.

4. Aspiration — Students imagine themselves studying at NGU.

5. Commitment - Visitors are motivated to apply or connect with the university.

3. Visual Mission

The mission of the NGU visual identity is to communicate educational excellence through
clean, modern, and human-centered design.

The visual system should:
¢ Represent innovation without unnecessary complexity.
¢ Make academic information easy to understand.
¢ Inspire students through aspirational imagery.
o Strengthen trust among parents and recruiters.
o Showcase research, placements, and campus life professionally.
e Maintain consistency across every digital platform.

Every image, icon, animation, and layout should contribute to a unified brand story
focused on the future of education.

4. Visual Positioning

Nexus Global University positions itself as a future-ready international university that
combines academic excellence with cutting-edge technology, industry collaboration, and
student-focused learning.

Unlike conventional university websites that often appear text-heavy and outdated, NGU's
visual identity emphasizes:

e Spacious layouts

e Premium typography

e High-quality imagery

e Minimal yet expressive design
o Elegant interactions

e International design standards



The overall experience should immediately differentiate NGU from traditional educational
institutions.

5. Design Philosophy
The visual philosophy of NGU is summarized by one guiding principle:
"Design that Inspires Learning, Builds Trust, and Shapes the Future."
Every interface should embody:
e Simplicity
e Elegance
¢ Innovation
e Accessibility
¢ Consistency
e Performance
The design language combines:
e Apple — Minimalism and refinement
e MIT - Academic credibility and structured information
e Dubai Future Foundation — Futuristic architecture and innovation
e Google Material 3 — Usability and accessibility
e Stripe — Premium Ul patterns and clean layouts

The result is a modern educational experience that feels premium, trustworthy, and
globally competitive.

6. Visual Personality

Every screen should consistently communicate the following personality traits:
Personality Trait Visual Expression

Innovative Futuristic architecture, modern layouts, advanced illustrations
Premium Spacious design, refined typography, elegant shadows

Trustworthy Clear navigation, authentic photography, transparent information



Personality Trait Visual Expression

Academic Structured content hierarchy, disciplined spacing
Inspiring Student success stories, vibrant campus imagery
Global International visuals, multicultural representation
Professional Consistent design system, balanced composition

Student-Centric Friendly interactions, supportive calls-to-action

These characteristics should remain visible throughout every page and interaction.

7. Emotional Design Strategy

The emotional experience of the website should follow a carefully designed journey.
First Impression

Visitors immediately recognize NGU as a premium international university.
Discovery

Navigation feels effortless, encouraging exploration of courses, departments, and campus
life.

Trust Building

Faculty profiles, placement statistics, research achievements, and campus facilities
reinforce credibility.

Inspiration

Modern classrooms, innovation labs, global opportunities, and student success stories
motivate prospective students.

Action

Clear calls-to-action encourage applications, inquiries, and campus visits.

8. Brand Promise

Nexus Global University promises a future-focused educational environment where
students receive:

o High-quality education



¢ Industry-oriented learning

e Modern infrastructure

¢ International opportunities

¢ Research-driven experiences
¢ Career-focused development
e Personal growth

¢ Global exposure

The visual identity must reinforce this promise by presenting authentic, inspiring, and
transparent information throughout the website.

9. Core Visual Principles

Every visual decision should follow these principles:

Clarity

Present information simply, avoiding unnecessary complexity.

Consistency

Maintain the same colors, typography, spacing, icons, and interactions across all pages.
Accessibility

Ensure inclusive experiences through readable typography, sufficient contrast, keyboard
accessibility, and responsive layouts.

Elegance

Use restrained color accents, generous white space, and refined visual elements to create
a premium aesthetic.

Innovation

Reflect NGU's commitment to technology, research, and future-ready education through
contemporary visuals.

Authenticity

Use genuine campus photography and realistic Al-generated illustrations that accurately
represent university life.

Scalability



Create a design system that can grow with future products and services without losing

consistency.

10. Visual Success Metrics

The visual identity will be considered successful if it consistently achieves the following

objectives:
Goal

Premium First
Impression

Brand Recognition

Trust

Engagement
Admissions

Accessibility
Consistency

Future Scalability

Success Indicator

Visitors perceive NGU as a world-class institution within
seconds

Consistent visuals strengthen recall across all platforms

Parents and students feel confident in the university's
credibility

Users spend more time exploring programs and campus life
Increased interaction with Apply Now and inquiry forms
Meets WCAG AA standards across devices

Every page follows one unified visual language

Design system supports future products without major redesign

Phase 1 Completion Summary

Phase 1 establishes the strategic visual foundation for Nexus Global University. It defines

the university's visual vision, mission, positioning, personality, design philosophy,

emotional strategy, and core principles that will guide every creative decision throughout

the website and future digital platforms.

By completing this phase, all designers and developers share a common understanding of

how NGU should look, feel, and communicate with its audiences. Every subsequent
phase—from colors and typography to photography, illustrations, and motion—will build
upon this foundation to create a cohesive, premium, and internationally competitive

digital identity.
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Phase 2 — Visual Language System

1. Introduction

The Visual Language System defines how the Nexus Global University brand communicates
through color, typography, spacing, gradients, textures, surfaces, and visual hierarchy.

A consistent visual language enables every webpage, mobile interface, dashboard, marketing
asset, and future digital product to feel like part of one unified ecosystem.

The objective is to create a modern, premium, and globally recognizable design language
that strengthens NGU's identity while ensuring clarity, accessibility, and emotional
engagement.

Every designer and developer must follow this system before introducing any new visual
element.

2. Visual Language Philosophy
The NGU visual language is built around one principle:
"Elegant Simplicity Meets Future Innovation."
The interface should never feel overloaded.
Instead, it should communicate confidence through:
e Clean layouts
e Premium colors
e Spacious composition

e Elegant typography



Balanced contrast

Soft shadows

Controlled motion

High-quality imagery

Every page should look professional, calm, and trustworthy while reflecting innovation.

3. Color Philosophy
Colors influence how visitors emotionally connect with the university.
Each color in the NGU system has a defined purpose.

The palette is intentionally limited to maintain consistency and strengthen brand
recognition.

The website should remain predominantly light with carefully placed blue and gold accents.

Large colorful backgrounds should be avoided unless intentionally used in hero sections or
promotional banners.

4. Primary Color System
NGU Royal Blue

HEX: #0B5ED7

Purpose

e Primary Buttons

Active Navigation
e Links
e Icons
e Important CTAs
e Dashboard Highlights
e Charts
o Statistics
Visual Meaning

e |nnovation



Intelligence

Trust

Technology

Academic Excellence

Blue should remain the most recognizable color throughout the interface.

5. Secondary Color System
Pure White
HEX: #FFFFFF
Purpose
¢ Main Background
e Cards
o Containers
e Hero Content Areas

e Forms

Modal Backgrounds
Visual Meaning

e Clarity

e Simplicity

e Transparency

e Professionalism

White space should be used generously to improve readability and visual balance.

6. Accent Color System
Luxury Gold

HEX: #D4AF37

Purpose

e Awards



e Rankings
e Achievement Badges
e Premium Labels
e Decorative Highlights
e Graduation Elements
Visual Meaning
o Excellence
e Prestige
e Success
e Leadership
Gold should never dominate the interface.

It should be used only to draw attention to premium content.

7. Neutral Color Palette
Background Gray
H#F8FAFC
Used for
e Alternate Sections
¢ Dashboard Background

e Large Containers

Surface Gray
#F1F5F9
Used for
e Hover States
e Cards

e Light Panels



Border Gray
HESE7EB
Used for

e Borders

o Dividers

e Input Fields

e Tables

Text Primary
#1F2937
Used for
e Headlines
e Navigation

e Body Content

Text Secondary
#6B7280
Used for
e Descriptions
e Metadata

e Supporting Information

8. Functional Colors
Success
#22C55E
Usage
e Successful Form Submission

e Admissions Complete



e Payment Success

e Positive Statistics

Error

#HEF4444

Usage
e Validation Errors
e Missing Information

¢ Failed Requests

Warning

#F59E0B

Usage
e Important Notices
e Deadline Alerts

¢ Admission Warnings

Information
#3B82F6
Usage
e Notifications
e Help Messages

¢ Announcements

9. Color Psychology

Each color communicates a specific emotional message.



Color Emotional Meaning
Royal Blue Trust, Technology, Intelligence

White Openness, Simplicity, Clarity

Gold Prestige, Achievement, Excellence
Gray Balance, Neutrality

Green Success, Growth

Red Attention, Errors

Orange  Urgency, Awareness

The emotional tone should always remain optimistic, trustworthy, and future-focused.

10. Gradient System
Gradients should be soft and elegant.
Primary Gradient
Royal Blue - Deep Blue
Used in
e Hero Sections
e CTA Banner

e Dashboard Highlights

Premium Gradient
Royal Blue - Purple
Used in
e Allnnovation
e Research

e Technology Sections

Luxury Gradient



Blue - Gold
Used only for
e Awards
e Achievement Banner

e Graduation Section

Glass Gradient
White with subtle transparency

Used for

Floating Cards

Statistics

Glass Navbar

Testimonials

11. Background System
The website should primarily use bright backgrounds.
Primary Background

Pure White

Secondary Background
Soft Gray

Hero Background

Real Campus Photography
or

Al Futuristic Campus
Dashboard Background
Light Gray

CTA Banner

Premium Blue Gradient



Dark backgrounds should only appear in:

e Hero
e Footer
e Dark Mode

12. Surface Design

Every surface should have a clear hierarchy.
Level 1

Main Background

No shadow

Level 2
Cards
Soft shadow

Rounded corners

Level 3

Floating Components
Glassmorphism

Blur

Elevation

Level 4

Modals

Highest elevation
Soft shadow

Background blur



13. Glassmorphism Guidelines
Glass effects create a futuristic feel but should be used sparingly.
Apply Glass Effect only on:
e Floating Navbar
o Statistics Cards
e Testimonial Cards
e Search Overlay
¢ Premium CTA Banner
Glass Properties
Blur
20px
Opacity
80%
White Overlay
15%
Border
1px White Transparent

Avoid glass effects on every component to preserve elegance.

14. Shadow System
Level 1
Cards

Soft elevation

Level 2
Hover

Medium shadow



Level 3
Floating Components

Premium elevation

Level 4
Modal
Highest elevation

Shadows should feel natural and never overpower the content.

15. Transparency Rules
Transparency improves depth but should remain subtle.

Recommended opacity values:

Usage Opacity
Glass Cards 80%
Hero Overlay 20%
Image Overlay 15-25%

Decorative Shapes 10%

Disabled Components 40%

16. Visual Hierarchy
The interface should naturally guide users through content.
Priority order:

1. Hero Headline

2. Primary CTA

3. Statistics

4. Section Heading

5. Supporting Text



6. Cards
7. Images
8. Secondary Actions
9. Footer

Users should instantly understand what is most important without effort.

17. White Space Strategy
White space is considered an active design element.
Rules:
e Large breathing space around hero sections.
¢ Consistent spacing between components.
¢ Avoid crowded layouts.
e Maintain visual rhythm using the 8-point spacing system.

o Separate major sections clearly to improve readability.

18. Responsive Visual Rules
Desktop

Generous spacing

Large typography

Multi-column layouts

Laptop
Slightly reduced spacing

Same visual hierarchy

Tablet
Balanced spacing

Two-column grids



Larger touch targets

Mobile

Single-column layout

Simplified visuals

Larger buttons

Optimized readability

Visual consistency must remain intact across every device.

19. Accessibility Standards

The visual language must comply with WCAG AA.

Requirements:

Minimum contrast ratio of 4.5:1

Readable typography

Visible focus indicators

Color should never be the only indicator of meaning
Touch targets at least 44 x 44 px

Keyboard-friendly interactions

Consistent navigation

Accessibility is a core design requirement, not an optional enhancement.

20. Visual Language Checklist

Before approving any design, verify:

v Correct color palette
v Proper hierarchy

v Consistent spacing

v Balanced white space

v Correct gradients



e V Appropriate shadows

e V Limited glass effects

e  Accessible contrast

e V Responsive consistency

e V Premium appearance

Every page should visually communicate the same NGU identity.
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Phase 3 — Typography & Photography System

1. Introduction

Typography and photography form the emotional foundation of the Nexus Global University
visual identity. Together, they determine how users perceive professionalism, academic
credibility, innovation, and trust before they read any content.

Typography establishes readability, hierarchy, and consistency, while photography creates
emotional engagement by showcasing the university's campus, students, faculty, research
facilities, and achievements.

Every font, image, and visual asset must follow the standards defined in this phase to ensure
a cohesive and premium brand experience across all digital platforms.

2. Typography Philosophy

Typography should communicate intelligence, confidence, and clarity.



The NGU typography system is designed to:

e Improve readability

Establish clear content hierarchy

Reduce cognitive load

Enhance accessibility

Reflect a premium academic institution

Maintain consistency across all devices

The typography should feel modern without becoming overly decorative.

3. Font Family
Primary Display Font
Poppins
Used For:

e Hero Headlines

e Section Titles

e Major CTAs

e Statistics

e Feature Highlights
Characteristics:

Modern

e Bold
e Geometric
e Premium

¢ Highly readable

Primary Body Font
Inter

Used For:



e Paragraphs
e Cards

¢ Navigation
e Forms

e Tables

Dashboard Content

Characteristics:
e Clean
e Professional
e Excellent screen readability

¢ Optimized for digital interfaces

Numeric Font
Space Grotesk
Used For:
e Statistics
e Rankings
e Dashboards
e Placement Numbers
e Analytics
e Counters

Using a dedicated numeric font improves clarity and gives important figures a distinctive,
modern appearance.

4. Typography Hierarchy
Every page should follow a consistent hierarchy.

Element Size Weight

Display XL  72px Bold



Element Size Weight

Display Large 64px Bold

H1 56px Bold

H2 48px Bold

H3 40px Semi Bold
H4 32px Semi Bold
H5 28px Medium
H6 24px Medium

Body Large 20px Regular

Body 18px Regular
Small 16px Regular
Caption 14px Regular

No additional font sizes should be introduced without approval.

5. Font Weight Standards
Weight Usage

700 Hero Titles

600  Section Titles

500 Navigation

400 Body Text

300 Large Descriptions

Maintaining consistent weights ensures visual rhythm and readability.

6. Line Height

Recommended line heights:



Text Line Height
Hero 120%
Heading 125%
Paragraph 160%
Lists 150%
Caption 140%

Adequate line spacing improves readability and reduces visual fatigue.

7. Letter Spacing

Letter spacing should remain subtle.
Component Tracking

Hero -1%

H1-H3 -0.5%

Navigation 0%

Paragraph 0%

Buttons +1%

Avoid excessive tracking as it reduces readability.

8. Text Alignment Rules
Desktop

e Hero: Left aligned

o Content: Left aligned

o Statistics: Center aligned

e Cards: Left aligned
Mobile

e Hero: Center aligned



e Cards: Center aligned where appropriate
e Paragraphs: Left aligned

Left alignment should remain the default throughout the interface.

9. Typography Color Rules
Primary Heading
Dark Gray
Secondary Heading
Royal Blue

Body Text

Dark Gray

Caption

Gray

Links

Royal Blue

Error Text

Red

Success Text

Green

Text colors should always maintain sufficient contrast for accessibility.

10. Button Typography

Buttons should communicate confidence.
Font

Poppins

Weight

600

Letter Spacing



1%
Text Transform
Sentence Case
Button labels should be short, action-oriented, and easy to understand.
Examples:
e Apply Now
e Explore Campus
e View Programs
e Download Brochure

e Contact Us

11. Navigation Typography

Navigation should remain clean and unobtrusive.
Font

Inter

Weight

500

Size

16—-18px

Navigation text should never appear bold enough to compete with page headings.

12. Photography Philosophy

Photography should tell authentic stories about student life, innovation, and academic
excellence.

The objective is to create emotional connection rather than simply displaying buildings.

Images should inspire visitors to imagine themselves as part of the NGU community.

13. Campus Photography



Campus images should showcase:

e Modern Architecture

Green Open Spaces
e Innovation Centers
e Smart Classrooms
e Libraries

e Research Buildings

e Student Activity Areas

Evening Lighting
Preferred Angles:

e Drone Views

e Wide Exterior Shots

¢ Symmetrical Architecture

e Golden Hour Photography

14. Student Photography
Students should appear:
e Diverse

Confident

e Collaborative
e Engaged

e Professional
e Approachable

Scenes should include:

Group Projects

Laboratory Sessions

Presentations

Library Study



e Campus Walks
e Sports Activities
e Cultural Events

Avoid posed stock-photo style imagery.

15. Faculty Photography
Faculty members should be photographed in:
e Lecture Halls

Research Labs

Seminar Rooms

Libraries

e Innovation Centers
Dress Code:

e Professional

e Academic

e Formal

Photography should communicate expertise, mentorship, and approachability.

16. Laboratory Photography
Laboratory images should highlight:

e Al Research

e Robotics

e Electronics

e Computer Labs

¢ Mechanical Workshops

e Biotechnology Labs

e Innovation Centers

Lighting should be bright and modern, emphasizing advanced facilities.



17. Placement Photography
Placement visuals should include:

e Interview Sessions

e Recruiter Meetings

e Campus Hiring

o Offer Letter Ceremonies

e Corporate Partnerships

e Internship Programs

These images should reinforce career success and industry collaboration.

18. Event Photography
Capture:
e Convocation
e Technical Festivals
e Cultural Programs
e Hackathons
¢ Workshops
e Conferences
e Guest Lectures

Photos should convey energy, participation, and achievement.

19. Drone Photography

Drone imagery should showcase:
e Entire Campus
e Sports Grounds
e Hostels

e Academic Blocks



e Green Landscaping

e Central Plaza
Preferred Conditions:

e Morning Light

e Clear Blue Sky

e Balanced Shadows

e High Resolution

Drone images should establish scale and prestige.

20. Image Composition
Every photograph should follow professional composition principles.
Rules:

e Rule of Thirds

e Leading Lines

e Balanced Framing

e Natural Lighting

e Clear Subject Focus

e Minimal Background Distractions

Images should feel authentic rather than overly staged.

21. Lighting Style
Preferred lighting:

e Bright Natural Light

Soft Indoor Lighting

Golden Hour for Outdoor Scenes

Balanced Exposure

Neutral White Balance

Avoid:



e Harsh Flash
e Dark Shadows
e Oversaturated Colors

e Artificial Color Casts

22. Color Grading
Photography should maintain a consistent visual tone.
Characteristics:

e Warm White Balance

e Slight Blue Enhancement

e Vibrant Greens

e Natural Skin Tones

e Soft Contrast

Consistency across all images strengthens the NGU brand.

23. Image Quality Standards
Minimum Resolution:
3840 x 2160 (4K)
Preferred Formats:
e  WebP
e AVIF
e High-Quality JPEG
Compression:
Optimized for web performance without noticeable quality loss.

All hero images should remain crisp on 4K displays.

24. Al Photography Guidelines

When real photography is unavailable, Al-generated visuals should match the NGU style.



Requirements:
e Semi-realistic rendering
e Consistent lighting
e Modern architecture
e Diverse students
e Natural poses
e Premium campus environment

Al-generated images must blend seamlessly with real photography.

25. Photography Do's & Don'ts

Do
e Use authentic student interactions.
e Showcase modern facilities.
e Maintain consistent color grading.
e Capture natural expressions.

e Prioritize high-resolution images.

e Use outdated campus photos.

e Over-edit images.

e Include blurry or low-resolution assets.
¢ Rely on cliché stock photography.

e Use inconsistent lighting styles.

Phase 3 Completion Summary

Phase 3 establishes the official Typography and Photography System for Nexus Global
University. It defines the complete rules for font selection, hierarchy, readability, spacing,
photography standards, lighting, composition, image quality, and Al-generated visuals.

Following these standards ensures every digital touchpoint—from the homepage to student
portals and promotional materials—maintains a consistent, premium, and globally



competitive appearance while reinforcing NGU's identity as a modern international
university
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Phase 4 — lllustration, Iconography & Shape Language System

1. Introduction

Visual illustrations, icons, and geometric shapes create the personality of the Nexus Global
University digital experience. While typography communicates information and photography
builds trust, illustrations and icons communicate innovation, technology, and creativity.

The NGU lllustration & Iconography System establishes a unified visual language that
ensures every icon, illustration, decorative shape, and graphic element maintains a
premium, futuristic, and internationally recognizable appearance.

The objective is to create a distinctive design language that differentiates NGU from
conventional university websites while supporting usability, accessibility, and scalability.

2. lllustration Philosophy
Illustrations should communicate innovation without becoming childish or overly decorative.

Every illustration should reinforce NGU's identity as a technology-driven international
university.

Illustrations should always appear:
e Premium
e Modern

e Professional



e Academic
e Futuristic
e Friendly
e Inspiring

They should complement real photography rather than replace it.

3. lllustration Style
Official Style
Semi-Realistic 3D lllustration
Characteristics
e Premium rendering
e Smooth surfaces
e Rounded forms
e Soft lighting
e Minimal visual noise
e Professional appearance
¢ High realism with stylized simplicity

This style provides a balance between realism and visual consistency.

4. Character Design Guidelines
Students

Should appear:

e Confident
e Diverse
e Curious

e Collaborative
e Technology-oriented

e Professional



Faculty
Should appear:
e Experienced
e Approachable
e Professional
e Inspiring
e Research-focused
Recruiters
Should appear:
e Corporate
e Friendly
e Professional
¢ Industry leaders

Characters should never look cartoonish or exaggerated.

5. Campus lllustration Style
Illustrated campuses should include:

e Glass buildings

e Modern architecture

¢ Green landscapes

e Smart classrooms

e Innovation hubs

e Robotics labs

e Al research centers

o Digital libraries

¢ International atmosphere

Architecture should communicate progress and excellence.



6. Academic Environment lllustrations
[llustrations should showcase:

e Interactive classrooms

e Al laboratories

e Computer science labs

e Robotics workshops

e Biotechnology labs

e Engineering workshops

e Business incubators

o Digital libraries

Each environment should feel active, collaborative, and inspiring.

7. Technology lllustration Style
Technology-related visuals should include:
¢ Artificial Intelligence
e Cloud Computing
e Data Science
e Robotics
e Cyber Security
e Virtual Reality
e |oT Devices
e Smart Campuses
Avoid generic technology imagery.

Focus on educational applications.

8. Lighting Guidelines
Every illustration should maintain consistent lighting.

Preferred Lighting



¢ Soft daylight

e  Warm sunlight

e Ambient studio lighting
e Natural shadows

e Gentle highlights

e Harsh contrast

e Overexposed lighting
e Dark environments

e Neon effects

Lighting should feel premium and realistic.

9. Material System

Illustrations should primarily use:
Glass

Metal

Concrete

Wood

Modern Fabric

Digital Screens

Green Landscape

Reflective Surfaces

Materials should remain realistic but visually clean.

10. Rendering Quality
Minimum Standard
4K Resolution

Rendering Style



High Detail
Clean Geometry
Smooth Edges
Premium Finish

Consistent Perspective

All Al-generated assets should match this rendering quality.

11. Perspective Rules

Preferred Camera Angles

Eye-Level

Slight Isometric
Bird's Eye (Campus)
Wide Angle

Architectural Perspective

Extreme distortion
Fish-eye effects
Tilted compositions

Inconsistent camera positions

12. lllustration Color Palette

Illustrations should follow the official NGU palette.

Primary

Royal Blue

Secondary

White

Accent

Luxury Gold



Support
Gray
Nature
Green
Sky

Soft Blue

Avoid introducing unrelated vibrant colors.

13. lllustration Consistency
Every illustration should maintain:
e Same lighting
¢ Same rendering quality
e Same perspective
¢ Same color grading
¢ Same visual complexity
e Same shadow softness

Visitors should immediately recognize illustrations as part of the NGU brand.

14. Iconography Philosophy
Icons are used to simplify navigation and improve usability.
NGU icons should feel:

e Premium

e Modern

e Minimal

e Academic

Technology-focused

Icons should communicate meaning instantly without relying on labels.



15. Primary Icon Style
Official Style
Semi-Realistic Premium 3D Icons
Characteristics

e Rounded corners

e Soft shadows

e Premium materials

e Consistent perspective

e Blue and Gold accents

e Minimal reflections
Primary icons should be used in:

¢ Homepage

e Hero

e Programs

e Departments

e Features

e Statistics

¢ Dashboard

16. Secondary Icon Style
For small interface elements:
Use clean outline icons.
Characteristics

e 2px Stroke

e Rounded Ends

e Balanced Geometry

¢ Minimal Design

Used for:



¢ Navigation

e Forms
e Search
e Settings
e Footer

e Contact Information

17. Icon Categories
The official icon library should include:
Academic

¢ Graduation Cap

e Books

e Certificate

e Scholarship

Engineering
o Gear
e Circuit
e Robotics
e Al Chip
Campus
e Library
e Hostel

o Cafeteria

e Laboratory

e Medical Center

e Auditorium
Admissions

e Calendar



e Documents

e Form

e Checklist
Placements

e Briefcase

e Company
e Career
e Interview
e Salary

Student Life

e Sports
e Clubs

e Events
e Music

e Innovation
Communication
e Phone

Email

Chat

WhatsApp

Location

18. Icon Size Standards
Usage Size
Navigation 20px
Buttons 20px

Cards 48px



Usage Size

Hero Features 64px
Dashboard  40px
Statistics 56px
Footer 18px

Maintain consistent proportions throughout the interface.

19. Icon Color Rules
Default

Dark Gray
Primary
Royal Blue
Premium
Luxury Gold
Hover

Blue Gradient
Disabled
Gray

Error

Red

Success
Green

Icons should never use random colors.

20. Shape Language Philosophy
NGU's interface should avoid rigid geometry.

Instead, it should use:



e Rounded corners

e Smooth curves

e Organic shapes

e Floating components
e Balanced proportions

This creates a welcoming and premium appearance.

21. Border Radius System

Component Radius

Buttons 20px
Cards 20px
Images 20px
Forms 20px
Modals 24px

Floating Navbar 999px
Badges 999px
Chips 999px

Rounded geometry contributes significantly to the NGU identity.

22. Decorative Shapes
Decorative graphics should include:
e Soft Circles
¢ Organic Blobs
e Glass Panels
¢ Floating Gradients
e Abstract Waves

e Light Mesh Patterns



Purpose

Create depth without distracting users.

23. Background Decorative Elements

Allowed

Mesh Gradients
Glass Circles

Soft Blur Shapes
Gradient Waves

Light Grid Patterns

Not Allowed

Busy textures
Heavy patterns
Comic illustrations

Random geometric clutter

Background decorations should remain subtle.

24. Floating Object Guidelines

Floating elements should be used in:

Hero Sections
Statistics

CTA Banner
Testimonials

Feature Sections

Motion

Slow
Smooth

Lightweight



Purpose

Add depth while maintaining professionalism.

25. lllustration & Icon Accessibility
Every illustration and icon must support accessibility.
Requirements

e Descriptive Alt Text

e High Contrast

e Recognizable Silhouettes

e Meaningful Visual Cues

o Keyboard Navigation Support where interactive

Icons should never be the only method of communicating important information.

26. Quality Standards

Before approval, verify:

v Consistent illustration style

v Correct perspective

v Proper lighting

v Official color palette

v/ Premium rendering

v Correct icon sizes

v Consistent border radius

v Balanced decorative elements
v Accessibility compliance

v High-resolution assets

Phase 4 Completion Summary



Phase 4 establishes the complete lllustration, Iconography, and Shape Language System for
Nexus Global University. It defines how visual graphics, 3D illustrations, icons, decorative
elements, and geometric forms should be created and applied throughout the digital
ecosystem.

By standardizing rendering quality, icon usage, border radius, visual consistency, and
accessibility, this phase ensures that every interface feels cohesive, premium, and future-
ready. Whether users are viewing the homepage, admissions portal, research section, or
student dashboard, the visual elements will consistently reinforce NGU's identity as a
globally competitive, innovation-driven university.

Nexus Global University (NGU)

Version: 1.0

Project: Nexus Global University Official Website
Document: Enterprise Visual Style Guide

Prepared By: Senior Visual Style Guide Designer

Phase 5 — Component Visual Language System

1. Introduction

The Component Visual Language System establishes the visual standards for every reusable
Ul component used throughout the Nexus Global University website.

A component is more than just a Ul element—it is a reusable building block that represents
the NGU brand.

Every component must look, behave, and feel consistent regardless of where it appears.

The objective of this phase is to ensure that every page—from Homepage to Admissions,
Faculty, Placements, Student Portal, and future digital products—shares one unified visual
language.

Every component should be:
e Premium

e Accessible



e Responsive
e Reusable

e Lightweight
e Scalable

e Future-proof

2. Component Philosophy
Every component should follow one principle:
"Simple Components. Premium Experience."
Users should never notice inconsistent buttons, different card styles, or mismatched spacing.
Instead, every interaction should feel predictable, elegant, and intuitive.
Each component must support:

¢ Consistency

o Accessibility

e Responsive behavior

e Dark Mode

e Animation

e Developer scalability

3. Component Hierarchy
The NGU component library follows four levels.
Level 1 — Foundations

e Colors

o Typography

e Spacing

e Radius

e Shadows

e Motion



e lcons

N

Level 2 — Basic Components

e Buttons
e Inputs

e Labels

e Chips

e Badges
e Avatars
e Icons

e Dividers

N2
Level 3 — Composite Components
e Navbar
e Hero Banner
e Cards
e Tabs
e Accordions
¢ Timeline
e Gallery
e Dashboard
e Forms
N2

Level 4 — Page Sections

Homepage Hero

About Section

Programs

Departments



e Placements

e Admissions

e Campus Life

e Footer

4. Navigation System

Desktop Navigation

Structure

LOGO

Home

About

Courses ¥

Admissions

Placements

Faculty

Campus Life

Gallery

News



Contact

Search

Apply Now

Visual Rules

e Transparent at page top

Glassmorphism after scroll
e Sticky Navigation

e Smooth transition

e Premium hover effect

e Active page indicator

e Soft shadow while scrolling

Mobile Navigation
Features
¢ Hamburger Menu

Slide Drawer

Sticky Apply Button

Bottom Navigation

Floating WhatsApp

Floating Call

Navigation must be operable with one hand.

5. Mega Menu System
Courses should use a Premium Mega Menu instead of traditional dropdowns.
Layout

Engineering



Business

Computer Applications

Arts

Commerce

Law

Each item contains

3D Icon

Course Name
Short Description
Duration

Learn More

Mega menu should appear instantly without delay.

6. Hero Banner Component

Purpose

The Hero Banner creates the strongest first impression.

Layout

Headline

Subheading

Primary CTA



Secondary CTA

Statistics Cards

Background Image
Background
¢ Real Campus
e Al Futuristic Campus
¢ Blue Gradient Overlay
Height
100vh Desktop
80vh Tablet
70vh Mobile
Animation
e Fadeln
e Parallax

¢ Floating Cards

7. Button System

Primary Button

Royal Blue

White Text

Radius 20px

Elevation Shadow



Used For

e Apply Now
e Register
e Contact

Secondary Button
e White Background
e Blue Border
e Blue Text
Used For
e Learn More

e Explore Campus

Ghost Button
Transparent
Minimal Border

Used inside Hero and Cards.

Icon Button
Circular
Used For
e Search
e Close
¢ Theme Toggle

e Carousel Controls

Button States

o Default



e Hover

e Focus

e Active

e Disabled
e Loading
e Success

8. Card System

Every card should share
¢ Radius 20px
e Soft Shadow
e Glass Hover

¢ Smooth Elevation

Course Card
Contains
e Program Icon

Course Name

e Duration
o Eligibility
e Description

e C(CTA

Faculty Card
Contains
e Faculty Photo
e Name

e Qualification



e Experience
e Department

e Email

Placement Card
Contains
e Highest Package
e Average Package
e Recruiters
¢ Placement Percentage

¢ Salary Chart

News Card
Contains
e Thumbnail
e Category
e Title
e Date

e Summary

e Read More

Event Card
Contains

Banner

e Date
e \Venue
e Description

e Register Button



Testimonial Card
Contains
e Student Image
e Company Logo
¢ Review
e Course

e Placement

9. Statistics Component
Purpose

Display university achievements.

Examples
e Students
e Faculty

e Recruiters
e Departments

e Placement Rate

e Glass Card
e Counter Animation
e Premium lcon

e Blue Accent

10. Dashboard Widgets
Used in Placement Page.
Widgets

e Highest Package



Average Package
Placement %
Companies
Internships

Salary Distribution

Hiring Timeline

Visual Style

Rounded Cards
Charts
Counters

Glass Effects

11. Forms

Fields

Name
Email
Phone
Course

Message

Visual Rules

Floating Labels
Rounded Inputs
Blue Focus Border
Instant Validation

Clear Error Messages

Buttons should remain fixed at the bottom of long forms.

12. Search Overlay



Full Screen Search

Features

Recent Searches
Popular Courses
News
Departments

Keyboard Shortcut (Ctrl + K)

Background

Glass Blur

Animation

Fade + Scale

13. Gallery System

Layout

Responsive Masonry

Features

Filters
Infinite Scroll
Hover Zoom
Lightbox

Keyboard Navigation

Categories

Campus
Sports
Hostel
Labs
Events

Convocation



14. Timeline Component
Used In

e Admissions

e Placements

e University History
Style
Vertical Progress Line
Animated Scroll Reveal
Completed Step Indicator
Blue Timeline

Gold Active Marker

15. Accordion System
Used For

e FAQs

¢ Scholarships

e Policies

e Admission Questions
Behavior

e One panel open

¢ Smooth Expansion

¢ Keyboard Accessible

16. Tabs System
Used In
e Departments

e Courses



e Placements
e News
Visual Style
e Blue Active Indicator
e Smooth Underline

e Swipe Support

17. Carousel System
Used For

Recruiters

Testimonials

Events

Gallery
Supports

e Drag

Swipe

Keyboard

Auto Play

Pause on Hover

18. CTA Banner

Position

Near end of every important page.
Contains

Illustration

Heading

Description

Primary CTA



e Secondary CTA
Background
Premium Blue Gradient

Glass Effect

19. Footer System
Sections
University
Admissions
Programs
Resources
Support
Quick Links
Newsletter
Campus Map
Social Media

Bottom Area

e Copyright
e Privacy
e Terms

o Accessibility

Footer should feel premium rather than information-heavy.

20. Toast Notifications

Types
e Success
e Error

e Warning



e Information
Desktop Position
Top Right
Mobile Position
Bottom Center
Duration

3-5 Seconds

21. Modal System
Used For
o Gallery Preview
e Admission Notices
e Videos
e Brochures
Features
e ESCClose
e Focus Trap
e Background Blur

e Responsive Width

22. Empty States
Examples
e No News
¢ No Gallery
e No Search Results
e No Events
Each Empty State Includes

e 3D lllustration



e Friendly Message

e Action Button

23. Error States

Examples
e 404
e 500

e Network Error

e Missing Image
Every Error Screen Should

e Explain the issue

e Suggest next action

e Maintain NGU branding

24. Loading System
Loading Components
e Skeleton Cards

e Skeleton Text

Logo Animation

Progress Indicators

Lazy Images

Animations should remain subtle.

25. Mobile Components
Mobile Only Features
e Bottom Navigation
o Sticky Apply Button

e Floating WhatsApp



¢ Floating Call

e Swipe Cards

e Collapsible Sections
Minimum touch target

44 x 44 px

26. Component Accessibility

Every component must support
v Keyboard Navigation

v Screen Readers

v Visible Focus

v Semantic HTML

v Responsive Layout

v/ WCAG AA Compliance

v Reduced Motion Preference

Accessibility is mandatory for every reusable component.

27. Component Naming Convention

Naming should remain predictable.

Examples

FloatingNavbar

HeroBanner

CourseCard

FacultyCard



PlacementCard

AdmissionTimeline

GalleryGrid

PremiumFooter

CTASection

SearchOverlay

FAQAccordion

StatisticsCard

PlacementDashboard

GlassButtonPrimary

This improves collaboration between designers and developers.

28. Component Quality Checklist

Before approval verify:
v Official Colors

v Typography

v Radius

Vv Shadows



v Animation

v Responsive
v Accessibility
v Dark Mode
v Hover States
v Loading State
v Error State

v/ Empty State

V' Performance

Every component should look and behave consistently regardless of page or device.

Phase 5 Completion Summary

Phase 5 establishes the complete Component Visual Language System for Nexus Global
University. It defines the visual appearance, interaction patterns, accessibility standards,
responsive behavior, and naming conventions for every reusable Ul component across the
NGU digital ecosystem.

By standardizing navigation, buttons, cards, forms, dashboards, galleries, timelines, footers,
and interactive elements, this phase ensures a consistent, scalable, and premium user
experience. Every component is designed to reflect NGU's identity as a modern, globally
competitive, and technology-driven university while supporting future expansion into
student portals, faculty systems, and mobile applications.

Nexus Global University (NGU)
Version: 1.0

Project: Nexus Global University Official Website



Document: Enterprise Visual Style Guide

Prepared By: Senior Visual Style Guide Designer

Phase 6 — Motion Design, Interaction System & Al Asset Guidelines

1. Introduction
Motion is not decoration—it is communication.

The Motion Design System of Nexus Global University is created to improve usability,
provide visual feedback, guide user attention, and make interactions feel premium without
distracting visitors.

Animations should always support the user journey rather than becoming the center of
attention.

Every movement must feel:
e Smooth
e Elegant
e Purposeful
o Lightweight
e Professional
e Accessible

The overall experience should resemble the polish of world-class technology products while
maintaining the professionalism expected from an international university.

2. Motion Philosophy
The NGU Motion System follows one principle:
"Every animation must improve usability before improving aesthetics."
Animations should:
e Guide attention
e Confirm actions

¢ Explain relationships



e Improve navigation
e Increase delight

Animations should never slow down users or reduce website performance.

3. Motion Principles
Every animation should follow these principles.
Clarity

Motion should clearly indicate what changed.

Continuity

Elements should move naturally between states.

Responsiveness

Animations should react instantly to user actions.

Consistency

The same animation should behave identically throughout the website.

Accessibility

Respect users who prefer reduced motion.

Performance

Animations must maintain smooth 60 FPS performance.

4. Animation Timing System
Animation Duration

Hover 150ms



Animation

Button Press

Card Lift

Fade

Slide

Modal

Drawer

Duration

120ms

200ms

250ms

300ms

300ms

350ms

Hero Animation 600ms

Page Transition 500ms

Animations longer than 700ms should be avoided.

5. Easing System

Official easing curves:

Ease Out

Used for

e Cards

e Buttons

e Images

Ease In-Out

Used for

¢ Navigation

e Drawers
e Modals
Linear

Used for



e Progress Bars

e Loading Indicators

Spring
Used for
e Floating Cards
e Hero Objects
¢ Micro Interactions

Motion should feel natural and never abrupt.

6. Hero Animations
The Hero Section should immediately create a premium first impression.
Animations include:

¢ Headline Fade Up

¢ Subheading Fade Up

e CTASlide Up

¢ Floating Statistics

e Background Parallax

e Slow Gradient Shift
Animation Order

1. Background

2. Headline

3. Description

4. CTA

5. Statistics

The sequence should guide users naturally toward the primary call-to-action.

7. Scroll Reveal System



Every major section should animate only once when entering the viewport.
Approved effects:
e Fade Up

Fade In

Slight Scale

Image Reveal

Counter Start

Avoid dramatic entrance animations.

8. Hover Interaction System
Cards

o Lift 8px

e Slight Shadow Increase

¢ Image Zoom (3%)
Buttons

e Scale1.03

e Shadow Increase

e Color Transition
Images

e Zoom 5%

¢ Smooth Overlay

Icons
e Rotate 5°
e Slight Scale

Hover effects should provide subtle feedback without overwhelming the interface.

9. Navigation Motion

Navbar



¢ Smooth background transition
e Blurincrease on scroll
e Active indicator animation
Mega Menu
e Fade +Slide Down
e 200ms
Mobile Drawer
e Slide from Left
e Background Blur
Bottom Navigation
e Smooth icon scaling

e Active color transition

10. Button Interactions
Primary Buttons
Hover

o Slight Lift

e Shadow Increase

e Blue Brightness +5%

e Scale 0.97

e Ripple Effect
Loading

e Spinner

e Disabled State
Success

e Check Animation



11. Card Interactions
Every premium card should support:

Default

N

Hover

Active

Focus

N2

Loading

N2

Disabled
Hover Effects

Elevation

Soft Shadow

Border Glow

e lcon Animation

Cards should never "jump" dramatically.

12. Counter Animation
Used For

e Students

Faculty

Recruiters

Placement

Rankings

Animation Rules



Count only once

Start when visible

Duration 2 seconds

Ease Out

Counters should enhance trust by highlighting achievements.

13. Loading Experience
Loading Components

e Logo Animation

e Skeleton Cards

e Skeleton Text

¢ Progress Bars

e Image Placeholder

e Shimmer Effect

Loading should reassure users that content is being prepared.

14. Page Transition System

Page transitions should be fast and elegant.
Animation

Fade + Slide

Duration

400-500ms

Content should appear stable without unnecessary movement.

15. Form Interaction System
Input Focus
e Blue Border

e Glow Shadow



Validation

e Instant Feedback
Error

e Red Border

e Error Message
Success

e Green Border

e CheckIcon

Typing should feel responsive with no noticeable delay.

16. Micro-Interaction Library
Micro interactions should include:

e Button Hover

e Link Underline

e Toggle Switch

e Checkbox

e Radio Button

e Search Expansion

¢ Notification Badge

e Bookmark

e Favorite

e Theme Toggle

Each interaction should reinforce responsiveness and quality.

17. Al Image Generation Guidelines
Al-generated visuals should follow one consistent style.
Style

Semi-Realistic 3D



Lighting
Morning Sunlight
Architecture
International Campus
Students

Diverse

Mood
Inspirational
Rendering
High-End
Resolution

4K

Every Al asset should blend seamlessly with real campus photography.

18. Al Hero Image Standards
Homepage Hero
Should include:
e Futuristic University
e Students Walking
e Green Campus
¢ Modern Glass Buildings
e Morning Lighting
e Blue Sky
Avoid fantasy-style architecture.

The campus should feel achievable and realistic.

19. Al Prompt Framework

Every Al image prompt should follow this structure:



Subject

N

Environment
N2

Lighting

N2

Camera Angle

N

Mood

N

Color Palette

N

Rendering Quality

N

Aspect Ratio

N

Negative Prompt

This framework ensures consistency across all generated assets.

20. Asset Naming Convention

Examples

hero-campus-01.webp

student-lab-ai.webp

faculty-meeting.webp

library-interior.webp



placement-dashboard.png

gallery-campus-02.webp

event-techfest.webp

research-center.webp

Consistent naming improves collaboration and asset management.

21. Image Optimization Standards
Preferred Formats

e  WebP

e AVIF
Maximum Hero Size
400 KB
Standard Images
150-250 KB
Icons
SVG
3D lllustrations
WebP

Images should remain visually sharp while minimizing load times.

22. Performance Standards
Target Performance
Lighthouse Score

95+



Animation FPS

60 FPS

First Contentful Paint

< 2 Seconds

Largest Contentful Paint
< 2.5 Seconds
Cumulative Layout Shift
<0.1

Performance is considered part of the visual experience.

23. Accessibility & Motion
Respect users who prefer reduced motion.
Requirements

e Disable Parallax

e Reduce Animation

e Keep Essential Feedback

¢ Maintain Navigation Clarity

Users should always be able to interact comfortably regardless of motion preferences.

24. Motion Quality Checklist
Before approval verify:

v Smooth animation

v Correct timing

v Consistent easing

v Responsive interactions

v Reduced motion support

v No lag



v No layout shifts

v Optimized assets

V' Accessible transitions
v Premium feel

Every interaction should contribute to a refined user experience.

Phase 6 Completion Summary

Phase 6 establishes the complete Motion Design, Interaction System, and Al Asset
Guidelines for Nexus Global University. It defines animation principles, interaction patterns,
transition standards, micro-interactions, Al image generation rules, asset optimization,
naming conventions, and performance targets.

By standardizing motion and visual assets, NGU delivers a smooth, engaging, and accessible
digital experience that reflects innovation without sacrificing usability or performance. Every
animation and generated asset reinforces the university's premium identity while ensuring
consistency across future websites, portals, dashboards, and mobile applications.

Nexus Global University (NGU)

Version: 1.0

Project: Nexus Global University Official Website
Document: Enterprise Visual Style Guide

Prepared By: Senior Visual Style Guide Designer

Phase 7 — Designer & Developer Handoff Standards

1. Introduction

The Designer & Developer Handoff Standards define how the visual system of Nexus Global
University should be translated into production-ready code without losing design quality.



A successful handoff is more than exporting Figma files—it ensures that designers and
developers share the same language, naming conventions, spacing rules, accessibility
requirements, and implementation standards.

This document serves as the bridge between design and development, reducing
misunderstandings, improving consistency, and accelerating project delivery.

Every developer working on NGU must follow these standards before writing production
code.

2. Handoff Philosophy
The NGU development workflow follows one principle:
"Design Once. Build Consistently. Scale Forever."
Every component should be:

e Reusable

e Maintainable

e Accessible

¢ Responsive

e Performant

Easy to update

Developers should implement the official design system instead of creating page-specific
styles.

3. Recommended Technology Stack
Category Recommendation

Frontend Framework React + Vite

Language TypeScript
Styling Tailwind CSS
Ul Components shadcn/ui (Customized)

Icons Lucide + Premium Custom 3D Icons



Category
Animation

Forms

Validation

Charts

Image Optimization
Backend

Database

Recommendation

Framer Motion

React Hook Form

Zod

Recharts

Native Responsive Images
Supabase / Node.js / FastAPI

PostgreSQL

This stack provides scalability, performance, and long-term maintainability.

4. Folder Structure

The project should follow a modular architecture.

src/

— assets/

| —images/
| F—icons/

| F—illustrations/

| L—videos/

— components/
|  F— common/

| F— navigation/
| F—hero/

| F— cards/

| F—forms/



| F— dashboard/
| F— gallery/

| L— footer/

|

F— layouts/

|

-— pages/

|

F— hooks/
|

— services/

— constants/

-— utils/

|

— types/
|

-— styles/
|

L— data/

Every folder should have a single responsibility.

5. Component Naming Convention
Components should use PascalCase.
Examples

FloatingNavbar



HeroBanner

CourseCard

FacultyCard

PlacementDashboard

GalleryGrid

AdmissionTimeline

NewsCard

PremiumFooter

CTASection

SearchOverlay

ThemeSwitcher

StatisticsCard

Avoid names like:

Card1l

NewcCard



HomeBox

BlueButton

ComponentTest

Naming should clearly describe functionality.

6. CSS Variable System

Every reusable design value should use CSS variables.

Example

--color-primary

--color-secondary

--color-accent

--color-background

--color-surface

--text-primary

--text-secondary

--radius-lg

--space-xl



--shadow-md

--motion-fast

Hardcoded values should be avoided whenever possible.

7. Design Tokens
Official design tokens include:
Colors

e Primary

e Secondary

e Accent

e Success

e Warning

e Error

e Info
Typography

e Display

e Heading

e Body

e Caption
Spacing

e XS

e SM

e MD

e LG

e XL

o XXL



Radius

e Small

e Medium

e Large

e Full
Shadows

e Light

e Medium

e Heavy
Motion

e Fast

e Medium

e Slow

These tokens should be shared between Figma and the frontend codebase.

8. Responsive Breakpoints

Official breakpoints
Device Width
Mobile 390px

Large Mobile 480px

Tablet 768px
Laptop 1024px
Desktop 1440px

Large Desktop 1920px

No custom breakpoints should be introduced unless required.

9. Grid System



Desktop

e 12 Columns
Tablet

e 8 Columns
Mobile

e 4 Columns
Container Width
1320px
Maximum Width
1440px

Spacing must remain consistent across every page.

10. Image Standards

Formats
e  WebP
e AVIF
Icons
SVG
Hero Images
4K

Compression
Optimized

Images should support lazy loading.

11. Accessibility Standards
Every page must support:
e Keyboard Navigation

e Screen Readers



¢ Semantic HTML

e Logical Heading Structure

e AltText

e Visible Focus States

¢ Minimum Contrast Ratio 4.5:1
e 44x44px Touch Targets

Accessibility is required before deployment.

12. SEO Standards
Each page must include:
e OneHl
e Optimized Title
e Meta Description
e Open Graph Tags
e Twitter Cards
e Structured Data
e Human-readable URLs
e XML Sitemap

Robots.txt

Images must include descriptive alt text.

13. Performance Standards

Target Metrics

Metric Target
Lighthouse Performance 95+
Accessibility 100

Best Practices 100



Metric Target

SEO 95+

FCP <2 sec
LCP <2.5sec
CLS <0.1

Performance should never be sacrificed for unnecessary visual effects.

14. Quality Assurance Checklist
Before every release verify:
Design

v Correct colors

v Typography

V' Icons

v Spacing

v Shadows

v Radius

Functionality
v Navigation
v Forms

v Buttons

v Search

V Filters

v Gallery

Responsiveness



v Mobile
v Tablet
v Laptop

v Desktop

Accessibility

v Keyboard

v Screen Reader
v Contrast

Vv Focus

Performance

v Optimized Images
v Lazy Loading

v Clean Code

v Fast Rendering

15. Git Workflow

Recommended Branches

main

develop

feature/navbar

feature/homepage



feature/admissions

feature/gallery

feature/dashboard

Developers should use pull requests before merging into main.

16. Documentation Standards
Every component should include:

e Purpose

e Props

e Usage Example

e Accessibility Notes

e Responsive Behavior

e Dependencies

Good documentation improves maintainability and onboarding.

17. Future Scalability
The system should support future modules without redesign.
Future products include:

e Student Portal

e Faculty Portal

e Parent Portal

e Alumni Portal

e Online Admissions

e Fee Payment

e LMS

e Research Repository



¢ Hostel Management
e Placement CRM
e Mobile Apps

New features should reuse existing components whenever possible.

18. Final Handoff Deliverables
The final project handoff should include:

Design Files

Figma Source

Design System

Component Library

e Prototype
Assets

e lIcons

e Images

e lllustrations

e Logos
Development

e Source Code

e README

e Environment Variables

e APl Documentation
Documentation

e Ul/UX Report

e Visual Style Guide

o Developer Guide

e Component Documentation



19. Approval Checklist

The project is considered complete when:
v Ul matches approved Figma

v Responsive across all devices

v Accessibility requirements met

v Performance targets achieved

v SEO optimized

v/ Components reusable

v Documentation complete

v Stakeholder approval received

20. Final Conclusion

The Enterprise Visual Style Guide for Nexus Global University (NGU) establishes a
comprehensive visual framework that ensures consistency, quality, and scalability across
every digital touchpoint.

By following the standards defined throughout this guide—from brand foundations and
visual language to typography, photography, illustrations, motion, components, and
developer handoff—designers and developers can create experiences that consistently
communicate NGU's identity as a premium, innovation-driven, globally competitive
university.

This guide is intended to evolve alongside the university while preserving its core visual
principles, ensuring that every future product remains recognizable, accessible, and aligned
with the NGU brand.

Phase 7 Completion Summary

Phase 7 completes the Enterprise Visual Style Guide by defining the official handoff process
between designers and developers. It establishes coding standards, project structure, design
tokens, naming conventions, responsive breakpoints, accessibility requirements, SEO
guidelines, quality assurance procedures, and future scalability practices.



With this phase completed, the Visual Style Guide becomes a production-ready reference
that supports efficient collaboration, high-quality implementation, and long-term
maintenance across all NGU digital products.



